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CEO Letter to Shareholders 
 
Dear Valued Shareholder,  
 
I am happy to report a good year for Coca-Cola and am excited to see our 2020 Vision being put into action. 
Amid the challenging economic environment, we have continued to see strong operating performance.  In 
what is now our 126th year of operation, we continue to innovate, grow, and improve our relationships with 
both partners and consumers. As outlined in our annual report, we have steadily improved our position as 
the world’s premier beverage company, and we have only scratched the surface of possibilities. The future 
of Coca-Cola is bright as we move to improve our sustainability while continuing to build our ever-growing 
brand and product line.  
 
At Coca-Cola, we continually monitor how our brand is performing around the world.  Some refreshing 
numbers from the company:  
 
• Coca-Cola has paid 363 consecutive dividends, and has increased dividends each of the last 50 years  
• Our top four brands continue to exceed $10 billion in global retail sales annually 
• Average case volume growth for all beverages in the last year: 4.67 percent 
• Brand Coca-Cola is a billion dollar brand in 18 different countries 
• Won 2 Best New Product Awards at the 2011 Edison Awards for the Freestyle, and PlantBottle 
• We are present in more than 200 countries across the world and reach more than 20 million customers a 
week 
 
In addition to financial performance, giving back to the communities where Coca-Cola is present has 
become a very important aspect of our brand. The Coca-Cola foundation has awarded $70+ million to 263 
different community organizations worldwide in the past year.  
 
The creation of the global Office of Sustainability will help to accelerate our sustainability agenda and also 
to establish partnerships with industry leaders in this field. We are actively working towards reducing our 
environmental footprint, promoting active and healthy living, creating a safe work environment, and 
supporting the economic development of the communities we operate in. We understand the importance of 
working together to protect and preserve the natural and human resources our business relies on and are 
excited about the strides we are making.  
 
We are proud to be a global business that operates on a local scale in every community where we are present. 
One of the ways we are able to maintain this local connection is through our relationship with our bottling 
partners, which now number nearly 275 worldwide.    
 
The 2020 Vision goals to achieve success through the Coca-Cola system are the roadmap for our future.  
They reach all aspects of our company and are composed of the 6 P’s: 
 
People: To have Coca-Cola be a great place to work 
Partners: Be the most preferred and trusted beverage partner 



Profit: More than double system revenues while increasing system margins 
Portfolio: More than double our servings to over 3 billion a day and be No. 1 in the NARTD beverage 
business in every market and every category that is of value to us 
Planet: Be a global leader in sustainable water use, packaging, energy and climate protection 
Productivity: Manage people, time and money for greatest effectiveness 
 
We have initiatives in place to help us achieve every one of these goals and are excited to be a part of a 
changing business landscape.  
 
Innovation is a key component in the Coca-Cola system.  In the past year we have established multiple 
significant and market leading innovations. First was the design and implementation of the PlantBottle 
packing. The PlantBottle is a fully recyclable plastic package that is already available in 20 markets.  
Another is the Coca-Cola Freestyle, which is a more sustainable fountain drink dispenser available in more 
than 80 U.S. markets and soon expanding to international markets. Innovations such as these will be one of 
the main contributors to our future success.    
 
I invite you to visit our website, thecoca-colacompany.com for a more in-depth description regarding our 
2020 Vision, and for ways you can get involved to help Coca-Cola make a difference.  
 
Finally, I would like to express my appreciation for you and your support.  All of our attributes- an aligned 
system, healthy brands, consistently strong financial performance, and a clear vision- position us to refresh a 
thirsty world for many years to come.  
 

 
 
Sincerely,  
 
Muhtar Kent 
Chairman of the Board and Chief Executive Officer 
The Coca-Cola Company 
 
 


